
It references "shopping" without needing to use the word, making it feel less
"consumer-y" and more in line with island values. 

It supports the idea of re-using your own bag, which can be done for both
products and produce, so it encapsulates a wide range of businesses. 

The typography arrangement references that used in the island logos,
demonstrating affiliation and fostering additional trust and recognition for
all those who use it. 

WHY THIS LOGO?

HOW TO USE THE LOGO

1) It can be added to the footer of any
business website. This shows ongoing
support for the movement. 

 
Depending on your website and skills,
you may need to ask your web developer
to do this for you. Wait until you have a
few website updates and have them add
it while they're already adjusting other
things.

2) It can be used on social media any time.
This can help businesses line up with
specific campaigns by the Chambers, or
it can be used to promote a business' own
goals and values as desired. 

Simply upload the logo into a free design software like
Canva. Once there, place it over an existing  photo that you
would normally share to social media. Download the
finished design, and then use it like a regular post or story
on Instagram or Facebook. 

The logo exists in 3 colour options to help it stand out
against any photo background. With a darker photo, use the
white logo. With a lighter photo, use the black logo. The
arbutus brown logo might work better, depending on the
colours in the image you choose. 

All logos have a transparent background. It will always allow
a photo to be visible behind it, as opposed to appearing as a
big white box. You don't need any special design skills to
make this work. 

Choose the logo that corresponds to your island name, or
use the one without a location. It's up to you!

Keep it simple.


